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ABSTRACT

The Australian Chinese community of the early 1900s has
been described as a "closed™ community, isolated from

t he mai nstream Austral i an soci ety and sel f-sufficient.

The Chi nese nen were seen as largely idle, |acking the
neans for respectabl e recreation. This study investigated
the dual role of the Victorian Chi nese community during
1902- 1914, firstly as a business entity and secondly, as

a consurer narket segnent. The findings offer a new
challenge to the earlier notions of the Chinese community,
particularly wth respect toits "closeness™ and ostraci sm
fromthe rest of the Australian society, It also high-

i ghts sone aspects of the interactions between European
and Chi nese busi ness communities in Victori a,
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1. | NTRODUCTI ON

Bet ween 1902 and 1914, a locally printed Chinese-

| anguage newspaper known as The Chi nese Times’ circul at ed
anmong t he Chi nese community in Mictoria. A weekly which
claimed to have a distribution of 1,000 copies per issuez,
The Chinese Tinmes was the only |ocal print nmedi um serving
the interests of the Victorian Chi nese community3 duri ng
the period i nmedi atel y post-Federation to the advent of
the G eat European War. The stated purpose of The Chi nese

Ti mes was to convey:

... the latest news on current noral, religious,
scientific, political and commercial topics cull ed
from al| sources, foreign as well as local. It
circul ates extensively throughout Australia, and is
read by (hinese nerchants, storekeepers, cabi net
nakers, gardeners, laundrymen, etc.

An important feature i s the inclusion of topics
that wll guideits oriental readers to a better
under standi ng of Véstern ways, thought and
civilization(The Qhinese Times 11/ 2/ 1905).

Not all Victorian Chinese were equally receptive to
The Chinese Tines because it had represented "the first
flash of anti-Manchu feeling" (Yong 1977:137). This
strong republican political overtone was nai ntai ned unti l
1911 when the Republican Revolution finally forced the
| ast Q ng Enperor to relinquish his throne, thereby term -
nating the | ast dynastic rule in China

In spite of its political inclinations, the publica-
tion of The Chinese Tines was a busi ness venture which
relied upon the local and international advertisers for
Its financial support. This was evident in 1905 when the



original proprietor, T. Chong Luke, sold the paper
because he was unabl e to secure sufficient advertisenents
to mai ntain commercial viability. Financial difficulties
recurred in 1907 and resulted in a tenporary cl osure of
the newspaper. Printing did not resune until 1908.

Fromits inception, advertisenents had been a
prom nent and essential feature of The Chi nese Tines.
The ei ghth i ssue of the weekly, for exanple, had its
front-page totally taken up by 45 adverti senents arranged
Iin six colums. It is estimated that in the entire
hi story of the newspaper which spanned 1902 to 1914, nore
t han 600 i ssues of The Chinese Tines had carried in excess
of 52,000 adverti sement s*.

This | arge body of press advertisenents, targeted at
a specific segnent of the popul ation, provides a source
of primary docunents on the social history of the Chinese
community within Victoria during the first decade of the
Federation. It introduces fresh insights into the relation-
shi ps between the Chinese and the Australian busi ness
communi ties, provides an opportunity to re-exam ne sone
of the inferences reached by earlier researchers, and
enhances our understandi ng of the needs and social acti vi -
ties of a small ethnic nmarket segnment in Australia at the
begi nning of the twentieth century.

Until now, studies on the Chinese in Australia have
drawn heavily on European sources. The validity of
concl usi ons based upon European observati ons which were
di vorced from or hostile towards the Chi nese, has been
guestioned (Markus 1983). On the other hand, studies
whi ch had i ncl uded Chi nese | anguage sources have al so
been criticized for their preoccupation with expl aining



the formation of the Wiite Australia Policy. These
studi es have continued to present the Chinese in the
perspective of Wiite Australia and have been "l ess
concerned with the community on its own terns, and nore
with Australian attitudes towards the Chi nese"

(Cushman 1984:101).

The purpose of this study is to enhance our under-
standing of the Victorian Chinese comunity in its dual
role as a business entity and as a consuner nmarket segnent,
over the period 1902-1914. The study relied on an anal ysis
of the advertisenents which appeared i n The Chi nese Ti nes
during the same peri od.

2. RESEARCH OBJECTI VES

The overal |l objective of this paper is to gain an
under st andi ng of the social and business activities of
the Victorian Chinese community over the period 1902 to
1914, through an anal ysis of the advertisenments which
appeared in The Chinese Ti nes over the sane peri od.

The specific objectives are:
Firstly, to categorize the adverti senents on sel ected
I ssues of The Chinese Tinmes according to Chinese and

non- Chi nese (i.e. European) advertisers.

Secondly, to broadly classify these press adverti senents
i nto trade and consuner adverti senents.

Thirdly, to identify the industries targeted by the
trade adverti sers.



Fourthly, toidentify the areas of consumer activities
related to the consumer advertisenents.

Finally, to elicit aspects of social and busi ness
activities in the Victorian (especially Ml bourne) Chinese
community over the period in question.

3. METHODOLOGY
Thi s study consi sted of three stages:

St age one was a detail ed analysis of the advertisenents
contained in 13 i ssues of The Chinese Tines sel ected at
12-15 nonth intervals from 1902 to 1914°. Al t oget her

t hese weeklies provided a sanple of approxinmately 1, 000
(N = 989) advertisenents. The detailed adverti senent
anal ysis followed a franework presented as specific

obj ectives in Section Two.

Stage two i nvol ved scanni ng t he conpl et e newspaper file

for an overview of its progression over the period. The
pur pose was to extract relevant information contained in
The Chi nese Tinmes which coul d be used to support inferences
based on the detail ed adverti senent anal ysi s.

St age three invol ved desk research for secondary denographic
data on the Victorian Chi nese community during 1900-1914
(Choi 1975; Cronin 1982; Yong 1977).




4. CHINESE MARKET CHARACTERISTICS

41 Chinesein Australia, 1901-1914

It is generally acknow edged that the pre-1925
official estimates for the nunber of Chinese in Australia
were fairly inaccurate (Choi 1975:22; Gronin 1982:134).
This was partly due to the constant novenent of the Chi nese
bet ween gol dfields; a high rate of arrivals and departures
fromAustralia; and the difficulties associated with data
col l ection anong the Chinese. It was, however, unm stakabl e
that the nunber of Chinese in Victoria had declined signi-
ficantly since the boomof the gold rush. By 1901, New
South Wal es had the | argest concentrati on accounting for
34.5 percent of the total Chinese populationin Australia.
Queensl and had 25.9 percent, followed by Victoria with
21.4 percent. Figure 1l illustrates the distribution of
Chinese by state in Australia (excluding Northern Territory)
in 1901 and 1911. The di agramwas constructed fromthe
Chi nese popul ation figures published by The Chi nese Ti nes
(4/5/1912). These figures differ considerably fromthose

quoted by | ater resear chers®.

A distinct characteristic of the Chi nese comunity
was the virtual absence of adult fermales. Figure 2 shows
t he 1901 age distribution of the Chi nese popul ation in
New Sout h WAl es, for both sexes. The majority of Chinese
femal es were aged 15 years or younger, The ratio of nmale
to fenmal e becane increasingly i nbal anced anong adults 21
years and above (see Table 1). Wthin the 40-49 age group,
for exanple, there were 152 nales to every female. The
situation further deteriorated i n the 50-59 age group with
291 nales to every female. No fenmal e was recorded within
t he ol dest age group (60 years and above).




This extrene inequality in the nmale to fenmale ratio
meant that the nunber of "normal househol ds" within the
Chi nese community was very small. A "normal househol d" is
herein defined by the witer as a famly unit nade up of a
husband and a wife (either Chinese or European) plus offspring.
The housewife is the determning factor in deciding on a w de
range of househol d purchases. Such a household unit consti -
tuted the basic consunption unit within the post-industrial
Western society. Gven the scarcity of the normal househol d
and t he unusual | y high percentage of single males, it is
expected that the purchasing and consunption pattern within
the Chi nese community would differ markedly fromthat of the
Australian popul ation in general.

4.2 Chinese in Victoria, 1901-1914

Cronin (1982:139) gives the 1901 Chi nese popul ation
in Victoria as 7,349, distributed throughout the state as
shown in Figure 3. The highest concentration of 2,497
(34 percent) was found in Ml bourne. Bendigo (9 percent),
Tal bot (9 percent), Gant (8 percent), Bogong (8 percent)
and Mel bourne had jointly accounted for 68 percent of the
total Victorian Chi nese popul ati on.

The Victorian Chi nese community of 1901-1914 shared
with the Chi nese communities throughout Australia two
uni que characteristics: Firstly, it was a comunity of
sojourners with an overwhel m ng proportion of adult nal es.
The 1901 census counted only 474 "Chi nese" fenal es as
agai nst 29,153 Chinese nales within the country. It is
estimated that there were only about 250 "normal househol ds”
among 7,349 Chinese in Victoria,



Secondl y, the Chinese community had a very high

rate of "turnover"; in other words, arrivals and departures
fromAustralia. Mst nen cane for a brief period to nake

a fortune and return home. The average stay of the Chinese
in Victoria during this period was only about five years
(Oddie 1961:65). Again, the needs of such a "transient”
soci ety are expected to be significantly different from
the needs of the wider Australian community of settlers.

4.3 Nunber Entering and Departing Australia, 1905-1911

Bet ween 1905 and 1911, the nunber of Chinese departed
annual |y from Austral i a exceeded the nunber who had entered
the country (see Table 2). The rate of "turnover" within
t he Chi nese community was extrenely high as nearly 21 per-
cent of the population had travelled internationally

during this period, principally betwen Hong Kong and

Australia7.

4.4 Enploynent in Victoria, 1901-1914

The nunber of Chinese in the goldfields had gradual |y
declined as nost of the alluvial gold deposit was exhaust ed.
By 1901, there were only 1,296 Chinese mners remaining in
Victoria, representing 21 percent of all Chinese in the
State.

Mar ket gardeni ng had repl aced mning as the nost
| nportant occupation. Thirty-three percent of all working
Chi nese nmal es were narket gardeners (see Table 3)
Yong (1977:262) estimated that in 1901, Chi nese nmarket
gardeners had constituted 43.4 percent of all narket
gardeners in Victoria



Cabi net naki ng had becone t he second nost i nportant
occupati on anong t he Chi nese, accounting for 10 percent of
total enploynent. Chinese furniture factories concentrated
In the Mel bourne netropolitan areas and conpeted directly
with the European cabi net nmakers.

The remai ni ng occupati ons whi ch had of f ered subst an-
tial enploynent opportunities to the Chinese were store-
keeping (4.7 percent), laundry (4.4 percent) and green-
grocer (4.1 percent). These were urban occupations which
had the effect of attracting nore Chinese to Mel bourne in
the early 1900s.

In contrast to these "working class" occupations,
there was al so an increase in the nunber of merchant
"elite" in Mel bourne, although their nunber had renai ned
relatively small (0.9 percent). Conin (1982:26) descri bes
t hem as powerful businessnmen who "dealt in suns totalling
£10, 000 or £20, 000. "

4.4.1 The Furniture Trade

The nunber of Chinese and European furniture factories
and workers in Victoria from1902-1914 is shown in Tabl e 4
The nunber of European factories and workers had i ncreased
significantly after 1910 whil e both the Chinese factories
and workers had stagnated (see Figure 4. There were on
t he average, 158 Chinese furniture factories operating at
any one year throughout this period. Each Chinese factory
enpl oyed 4.4 workers, |In contrast, there wereon the averaqe
313 European factories operating at any one year throughout
this period,




4.4,2 The Laundry Trade

Bet ween 1902 and 1914, Victoria had al nost tw ce as
many regi stered Chinese | aundries as European. The nunber
of European workers in the laundry trade, however, far
exceeded their Chinese counterparts (see Figure 5. The
Eur opean | aundry enpl oyed on the average, 9.6 workers per
factory conpared to 1.7 workers per Chinese laundry. In
any one year during this period, there were 180 Chi nese
| aundri es conpeting with roughly 75 European operations in
Victoria (see Table 5).

5. CHARACTERI STI CS OF ADVERTI SEMENTS I N THE CHI NESE Tl MES

The majority of advertisers enploying the press
medi um during the turn of the century had to rely on
not hi ng nore el aborate than the printed characters to
capture the attention of their intended readers and deliver
their sales pitch. However, the press was the nost power-
ful advertising nediumduring the first two decades of the
twentieth century and its usage could not be ignored by
advertisers of that era. Regarded as a formof "printed
sal esmanshi p", the basic objective of press adverti senents
was to build goodwi Il in order to nmake sal es (Rittenberg
and Raffety 1912:196).

The basic format for advertising space in The Chi nese
Times took the formof multiple colums with different
adverti senents "stacked" on top of one another w t hout due
regard for product groups or services. Advertisenents
whi ch were | arger than one col ummar space were nore conmon
after 1905. The advertisenents usually consi sted of an
English title containing the nanme and address of the
advertiser, followed by the pronotional nessages in Chinese.
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A small er proportion of advertisenents included a
small illustration of the products being adverti sed.
Common anong those which utilized "pictorial" adverti se-
ments were the tailors, sewng machine retail ers, watch
makers, undertakers, biscuit manufacturers, shipping |ines,
bi cycl e wor ks, coach and buggy manuf acturers, w ne merchants,
opti ci ans, seed nerchants, granophone parlours, |aundry
stove manufacturers and surprisingly, weapon (hand guns
and nmachi ne guns) vendors.

On the whol e, the advertisenents in The Chi nese Ti nes
can be classified into two major categories: Trade and
consuner advertisenents.

Trade adverti senments were specifically ained at
menbers of a particular trade or industry such as cabi net
meki ng, market gardening or laundry. GCenerally the adverti -
sers were suppliers to the specific industry, in the form
of raw materials, equi pnments and services. For exanpl e,
trade advertisenents intended for the furniture i ndustry
were placed by tinber nerchants, mrror manufacturers,
saw nmaker s, ironmongers, and pai nt and varni sh nmanufacturers.
The mar ket gardeners, on the other hand, were targets for
seed nerchants, fertilizers and hardware suppliers, The
| aundry trade was in turn, the sel ected nmarket segnent for
starch and detergent nmanufacturers, and | aundry stove nakers.

Consuner advertisenents were directed at the final
users of the products or services. These can be further
di vided i nto consuner non-durabl es such as biscuits, patent
nmedi ci nes, wi ne and fresh food; consuner durables such as
sewi ng nmachi ne, phonographs,clothing,shoes, jewellery,
bi cycl es and books; and a | arge variety of services offered
by medi cal practitioners, dentists, chem sts, optici ans,
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under t akers, banks, insurance agents, shipping |ines,
herbal i sts, educational institutions and entertai nnent
centres.

5.1 Nunber of Advertisenments, 1904-1914

The nunber of advertisenents per issue of The Chi nese
Ti mes apparently reached a peak during the third year of
publ i cati on when 132 advertisenents were carried by a
single issue. This level of advertising activities was
not sustai ned, however, and the situation deteriorated
I n subsequent years. The | owest ebb was recorded in
3 March 1910 when t he newspaper only managed a total of
46 advertisenents. The | ast four years of operations saw
t he newspaper making a recovery, but it never regained the
| evel achieved at its peak year (see Figure 6).

Bet ween 1902 and 1914, it is estinmated that nore
t han 600 i ssues of The Chinese Tines carried nore than
52,000 advertisenments. Many of the advertisers were |ong
term patrons and had been associ ated with the weekly
since its inception.

5.2 Conposition of Advertisenents

Thr oughout its history, The Chi nese Ti nes had
consistently carried nore consuner than trade adverti se-
ments (see Figure 6). The ratio of consuner to trade
adverti senents was roughly 60:40 during 1904- 1910, and
further increased in consuners' favour to 70:30 from
1911- 1914 (see Tabl e 6).
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53 Percentage of Chi nese Adverti senents

The majority of advertisers in The Chi nese Ti nes
were European. This was the case for both consuner as
wel | as trade advertisenents. For the first twel ve years
of publication, the percentage of adverti senents pl aced
by Chi nese advertisers never exceeded 13 percent. It had
increased to 18 percent in 1914 (see Figure 7). Chinese
advertisers included grocery shops, fruit nmerchants and
whol esal ers, Chinese nedical halls, traditional doctors,
Chinese entertainers and after 1910, Chi nese restaurants
(see Table 7).

5.4 Trade Adverti senents

Trade advertisenents in The Chi nese Tines were
primarily ained at Victorian readers who were nenbers of
three industries: Cabinet naking, market gardening and
| aundry (see Figure 8). The intended readership were often
specified in the pronotional nessages.

A fourth category, business services, was directed
at the Chi nese business community in general. Advertisers
bel onging to the | ast category included i nsurance conpani es,
solicitors, accountants, patent attorneys, real estate
agents, sign witers, customagents, auctioneers, rubber
stanp makers, printers, warehouse space vendors and
engi neering services (see Table 8).

5.5 Consuner Advertisenments

Seven nai n categories of consumer adverti senments have
been identified and these were, in their order of inportance:
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(a). dothing and personal adornments
(b). Health and safety

(c). Transport

(d). Food

(e). Entertainnent and | eisure

(f). Household, and

(g). Education (see Tble 9).

Heal t h servi ces pronoted by Chi nese and Eur opean
nmedi cal practitioners, herbalists, chem sts, Chinese
nmedi cal halls, dentists, opticians, peddl ers of patent
nmedi ci nes and undertakers made up the | argest proportion
of consuner advertisenents from 1903-1907.

The nunber of clothing and personal adornnents
adverti senents had overtaken health services by 1908
(see Figure 9). Tailors, onfitters, clothing stores,
f oot wear manufacturers, hatters, watch makers and jewellers
constituted one of the | argest body of advertisers in
The Chinese Tines. Their advertisenents often incorporated
an illustration of the products being pronoted.

At about the turn of the century, sone cl othing
retailers such as David Jones (established in 18381, had
progressed fromits original specializationin nen's and
wonen's clothing to a conpl ete departnent store. Large
retail enporiuns were common in najor Australian cities
(Bryden-Brown 1981:22). The Leviathan, for instance, had
continued to advertise itself as a | eadi ng Melbourne
tailoring house in The Chinese Times. Ceorge's announced
Its official opening to the Victorian Chi nese conmmunity
with two hal f-page advertisenents in the weekly on 29 August
1908; a practice which was novel to the newspaper
(see Figure 10).
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Transport advertisenents can be divided into
donmestic and international categories. Donmestic transport
adverti senents conprised bicycle works, coach and buggy
bui I ders, and saddl e and harness manufacturers for residents
of Australia's pre-car cities. A major carriage and buggy
manuf act urer which advertised wdely in both English and
Chinese press nedia was T. CGaine (Carroll 1975:85).

International transport services were pronoted by
four maj or shipping |ines which operated passenger service
bet ween Hong Kong and Australia. These were Chi na Navi ga-
tion Conpany, Japan Mail Steanship Conpany, E.& A Steam
ship Conpany and Australia Oiental Line. These shipping
lines were the nost avid supporters of The Chi nese Ti nes,
consi stently occupyi ng the front-page of the newspaper
t hroughout the nost part of its existence. They also
sponsored near-full page cal ender advertisenents during
t he Chi nese new year issues.

Food adverti senents were the only category in which
t he Chi nese advertisers had a reasonabl e representati on.
Maj or Chi nese advertisers were the Chi nese grocers.
Eur opean food advertisers were biscuit and cake manuf act -
urers, bread factories, hamand bacon suppliers, and butchers.

The category conprising entertai nnment and | ei sure grew
In inportance from1909-1914 (see Figure 11). Advertisenents
on Western entertai nment were placed i n the newspaper col ums
by Taits, Star, Hoyt's, Spencers Picture, Ml bourne Wax Wor ks
and Mel ba Theatre; all pronoted regularly to the Chinese
audi ence. Overseas live entertainers which included Chinese
and American magi ci ans, commanded a W de appeal to the
Victorian Chi nese coomunity. Qher forns of popul ar
anusenent s i ncl uded di spl ays of various ki nds such as
di oramas, cycloranmas, and the Luna Park in S. Kilda.
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Chi nese restaurant advertisenments were a rel atively
| ate coner; they only becane a regular feature in The
Chi nese Tines after 1910.

Hone entertai nnment with sound nachi nes were gai hi ng
popul arity and these were adverti sed by phonograph and
granophone parlours. Allan's, for exanple, introduced
wax cylinders with cl assical Chinese opera singing as
part of the sales strategy to entice nore Chinese purchasers8.

Readi ng appeared to be a favourite pastine anong the
Chi nese as Col es Book Arcade was able to sustain its
advertisenment in nost of the newspaper issues.

Adverti senents for househol d goods occupied only a
m nor percentage of the total advertising activity in The
Chinese Tinmes. This was probably due to the snmall nunber
of "normal househol ds" anong the Chinese in Victori a.
Househol d i tens pronoted included beds, sew ng nmachi nes
and pl unbi ng servi ces.

The | ast category of consuner adverti senments has been
| abel | ed education. This was not a regular feature in the
newspaper. |Its appearance in a couple of issues were
sponsored by Bradshaw s Busi ness Col | ege for conmerci al
studi es, and the Central Business College for English
Language tuition
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6. DI SCUSSI ON

The Australian Chinese community of the early 1900s
has been described as a "cl osed" community, isolated from
t he mai nstream Australian society and tending to be self-
sufficient. Wthin the conmunity, the Chinese nen have
been portrayed as largely idle, indulging in snoking opium
or ganbling, with no respectabl e recreation other than
t hose whi ch were connected to the church and Bible study

groups.9

The validity and reliability of such a negative view
has recently been questioned by historians. The question
rai sed was whet her European sources, which were largely
divorced from or were hostile towards the Chi nese, can be
relied upon to construct a realistic description of the
Chi nese community? Studies which have consulted Chi nese
sources have al so been criticized for their preoccupation
with the Wiite Australian Policy. As a result, the findings
tended t o enphasi ze Australian attitudes towards the Chi nese,
rather than a study of the Chinese in their own right.

Thi s study exam nes the Victorian Chi nese community
during 1902-1914 in its dual role firstly as a business
entity within the wi der Australian business comunity, and
secondl y, as a consurer narket segnent. |t uses the
advertisenents in The Chinese Tines during this period as
a primary source of information. The premse for this study
Is that press advertisenents tend to reflect the everyday
lives of ordinary people, as well as ordinary busi ness
transactions between different commercial entities.
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The anal ysis confirns sonme of the findings of
earlier studies:

Firstly, the results fromcategorization of the
trade advertisenents in The Chi nese Ti mes have found
that from1903-1914, the majority of trade adverti se-
ments were targeted at three specific industries. These
wer e mar ket gardeni ng, cabi net naking and the | aundry
trade. They were the three maj or occupations Within the
Chi nese community identified in a denographic study by
Choi (1975).

Secondly, the transitory nature of the Chinese
popul ati on - where the averaged | ength of stay of the
Chi nese sojourners was only about five years (0ddie 1961),
was supported by the dom nance of shipping |ines
adverti senments offering passenger services between
Australia and Hong Kong.

Thirdly, the scarcity of "normal househol ds" in the
Chi nese community due to the drastic inequality in the
proportion of nmale and femal e, was indicated by the snall
per cent age of advertisenents for househol d products and
servi ces,

Fourthly, the drive towards Westernization of Chinese
in Victoria during this period, especially with regard
to the adoption of Wstern ideas, custons and fashi ons
(Yong 1977:128), was reflected in the inportance of
tailoring, clothing and fashion advertisenents in The
Chi nese Ti nes,

O the other hand, sone of the findings fromthis
study are contradictory to the inferences drawn by previous
researchers:
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The concept of a "cl osed" Chinese community isol ated
fromthe Australian society at |arge has been chal | enged.
The majority of advertisers in The Chinese Tines, either
consuner or trade, were in fact European. This finding
suggests that the Chi nese busi ness community was not
self-sufficient and had nmai ntai ned a cordi al rel ati onship
with its European counterpart right through this period.

The Chi nese community, inits role as a consuner
mar ket segnent, was not confined behind the high walls
of buildings in Chinatown. The consuner advertisenents
pl aced by European advertisers indicate that the Chinese
wer e consi dered val uabl e cust oners, al ongsi de t he rest
of the Australian society, by the European retail ers.

The "idl eness" clained by sone researchers to have
prevai |l ed anongst the Chi nese nen was not substanti ated
by the findings of this study. It does not, for exanple,
expl ain the advertisenents pl aced by European entertain-
nment centres, European retail ers of honme entertai nnment
products, bookshop and educational institutions.

Cverall, a major conclusion is that the Victorian
Chi nese comunity of the early 1900s had its own uni que
characteristics and can only be realistically portrayed
If these distinctive features of the popul ationare
taken into account. This study shows t hat the European
busi ness community did not appear to have ostracized the
Chi nese community, either as trading partners or as
consurners.
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ENDNOTES

1 The original Chinese nane for The Chi nese Ti nmes was
"Ai Kuo pao", later changed to "Chin Tung Sin Pao" in
1905. The English nane had renai ned t he sane.

The first issue of The Chinese Tinmes nade its appearance
i n Mel bourne on 5 February 1902.

2 See Yong (1977:137).

3 The New South WAl es Chi nese community had its own
Chi nese | anguage newspaper, the Tung VWAh News, which
circulated during the period 1898 to 1925.

4 The averaged nunber of advertisenents per issue from
1903 -1914 was 83 (see Table 1). By 16 May 1914, 622
I ssues of The Chi nese Ti nes had been printed and circu-
| at ed.

5 The i ssues sel ected were dated:

11/3/1903 7/9/1904 25/3/1905
19/5/1906 12/1/1907 2/3/1907
7/3/1908 6/3/1909 57341910
11/3/1911 21/ T/1912 10/5/1913
16/5/1914

6 Qonin (1982:139) gives the 1901 census figure of
Chinese in Victoria as 7,349. This is significantly
hi gher than the 6,956 printed in The Chi nese Ti nmes on
4 May 1912.

7 The estinmates were nmade as fol |l ows:

Estinmati on of Popul ati on Decline Rate = 3% P A

YEAR 1901 1902 1903 1904 1905
PCP. 30,000 29,100 28,227 27,380 26,559
YEAR 1906 1907 1908 1909 1910
PCP. 25,762 24,989 24,239 23,512 22, 807
YEAR 1911

PCP. 22,123
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Currul ati ve Chi nese population in Australia, from 1905-
1911 = 169, 991

Cunul ative departures and arrivals in Australia, 1905 -
1911 = 35,511

Per cent age of Chi nese who had travelled internationally
bet ween 1905-1911 = (35,511 + 169, 991) x 100
= 21%

See The Chinese Tines, 10 May 1913, p.1l1l.

Cronin (1982), for instance, cites the declining conditions
anong t he Chinese during the period post-1880 as foll ows:

" Chi nese ci rcuses and pl ayhouses cl osed down and Chi nese
nen spent their |eisure hours smoking opi umor ganbl i ng.
Church attendance, B bl e picnics and soci a s figured as
the only regul ar, and respectabl e, Chi nese recreation"
(p.126).
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TABLE 1
Age of Chinese in New South Wl es
1901 Census

Rati o
Age Q oup Tot al Mal e Femal e Mal e to
ND, ND, ND, Femal e
Under 10 527 281 246 . 1.1 to 1
10- 15 282 131 151 0.9 to 1
16- 21 276 177 99 1.8 to 1
22- 29 1,035 956 79 12.0 to 1
30- 39 3,301 3,226 75 43.0 to 1
40- 49 2,753 2,735 18 152.0 to 1
50- 59 1,459 1,454 5 291.0 to 1

60 and above 1,507 1,507 0 -

Sour ce: New

South Wl es Statistical Register, 1904

TABLE 2

Nunber of Chi nese Entering
and Departing Australia

1905- 1911
Year Nunber Nunber
Entering Departi ng
1905 1,710 2,523
1906 1,563 2,599
1907 1,894 2,777
1908 2,425 3,441
1909 2,199 2,877
1910 2,373 2,870
1911 3,023 3,237

Sour ce: The hi nese Ti nes 15/ 6/ 1912



Tabl e 3

Enpl oynent of Chinese in Victoria

1901 Census

Cccupati ons Nunber 3
M ners 1,296 b P
Mar ket Gar deners 2,022 33.0
Past oral Workers 27 0.4
QG her Agriculture 515 8.4
CGeneral Labourers 89 1.4
Donestic Servants 100 1.6
Hot el , Boar di ng

House Workers 3121 2.0
Mer chant s 55 0.9
G eengrocers 252 4.1
St or ekeepers 290 4.7
Hawker s 156 2.5
Conmrerci al C erks 50 0.8
Cabi net Makers 620 10.1
Laundry 270 4.4
Total 14

Cccupati ons 5, 863 95.8

Source: Choi (1975: 30)

22
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Tabl e 4

Chi nese and European Furniture
Trade in Victoria

1902- 1914
Chi nese Eur opean
No* of No* of ND. of No. of
Year Factories Wor ker s Factori es Wor ker s
1902 125 614 253 1,210
1903 142 590 270 1,127
1904 145 672 264 1,068
1905 173 708 273 1,044
1906 170 698 273 1,151
1907 166 736 293 1,392
1908 168 734 302 1,427
1909 165 689 318 1,518
1910 150 683 313 1,523
1911 165 790 336 1,793
1912 168 818 378 2,108
1913 165 735 391 2,177
1914 156 699 408 2,274

Source: Yong (1977:235)



Tabl e 5

Chi nese and European Laundry
Trade in Victoria

1902- 1914
Chi nese Eur opean

No. of No. of No. of ‘No. of
Year Factories \Workers Factories \Workers
1902 152 268 71 568
1903 159 265 66 565
1904 162 269 64 594
1905 171 287 65 628
1906 187 289 68 650
1907 196 318 71 681
1908 188 311 78 755
1909 190 315 82 778
1910 185 313 84 781
1911 179 320 80 775
1912 198 362 78 835
1913 190 376 80 838
1914 185 328 86 876
Source: Yong (1977: 239)



Tabl e 6

Conposition of Advertisenents in
The Chi nese Ti nes
1903- 1914

Tot al Ads Consumer Tr ade

Year ND. Ags Ags
1903 88 54 46
1904 132 58 42
1905 109 60 40
1906 80 57 43
1907 65 59 41
1908 69 64 36
1909 53 55 45
1910 46 59 41
1911 82 68 32
1912 95 68 32
1913 96 68 32
1914 82 71 29

Source: Sel ected i ssues of
The Chi nese Tines, see
endnote no.5




26

(¢ ®j3jo0upuo 29s8) SONSST pPoO3OaTos ‘saury], 9S9dUTY) 9BYL :9D0INn0g

v r4 z z - - - - - ~ - - jueanejsay
- - - - - T - - - - - - JuawUTe}IDJUY

T 1 1 1 T T 1 T T - - - I0TTRL

- - - - - - - - T - - - suTOTpPaw juajed

T - - - - - - - T T - - TTeY TeOTPaN.
4 T T - T T T T - - - - 103004

- - - - - - 1 T z - - T ISTTRqISH

z v £ z T T T v € z Z z JueysIDY ITNIAL

S £ c € € - 4 T T A S 9 I9001D
*ON *ON *ON *ON *ON *ON "ON °"ON *ON *ON *ON *ON : STSSTJa0ADY
€°8T S°IT G°6 L°6 0°€T 6°L L°8 €°¢C1 ¢TIt 9°% €°S ¢ 0T ( %)

ST 1T 6 8 9 (4 9 8 6 S L 6 (*ou) spy assutyd
Z8 96 G6 Z8 9% €S 69 S9 08 60T CET 88 SPY JO Iaqumu Tejo0],
VI6T E€T6T <ZT6T TI6T OT6T 6061 806T LO6T 906T S06T PO6T €061 Ieax

PI6T-€06T ‘Sowr] o9souTyd ayjg
SISSTIIDAPY DS9UTYD pue Spy asaurty) oabejusdiag

L °TqeL




Cat egories of Trade Advertisenents

Tabl e 8

The Chinese Tinmes, 1903-1914
Year 1903 1904 1905 1906 1907 1908 1909 1910 1911 1912 1913 1914
Total nunber of trade
advertisenents (no.) 40 55 44 34 27 25 24 19 26 30 31 24
Industry i ntended:
3 % 3 % % 3 2 % % 3 3 %
Furni ture naki ng 40.0 27.3 31.8 265 29.6 24.0 29.2 421 26.9 333 35 458
Mar ket gardeni ng 27.5 32.7 2.5 23.5 29.6 240 333 263 19.2 233 226 20.8
Laundry 50 10.9 45 59 74 120 125 158 15.4 6.7 9.7 8.3
Busi ness services 22,5 27.3 31.8 41.2 29.6 36.0 16.7 105 269 30.0 258 20.8
O hers 50 18 2.3 29 37 4.0 8.3 53 115 6.7 6.4 4.2
Source: The Chinese Tines, selected issues (see endnote 5)
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VICTORIAN FURNITURE TRADE
CHINESE AND EUROPEAN FACTORIES
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VICTORIAN LAUNDRY TRADE
EUROPEAN AND CHINESE LAUNDRIES
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